How nonprofits use
the DonorPerfect
Fundraiser Bot

Each line represents a unigue use
of the Fundraiser Bot. Some users
returned to the bot as many as 14
times to adjust, repurpose, and
refine their messaging for a variety
of uses.
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Voice of the sender

A familiar name can help donors feel
confident about their giving. Here’s
who Fundraiser Bot users chose as
the face of their campaign:

® Development Director
Excecutive Director
® Other

® Board Member
® Nonprofit Founder
® Event Manager

Try the fundraiser bot for free at
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Communication
type

The majority of users sought
writing assistance for fundraising
emails, with social posts and
appeal letters following behind.

52% Donor
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