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Extend the Reach of Your Donation
Campaigns Using Email

Simple Marketing Strategies

for Nonprofits
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Welcome

Anna Maria Soriano
Training & Marketing Manager, Constant Contact
Email: amsoriano@constantcontact.com

€) facebook.com/constantcontact ® @ConstantContact
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Where are you today?




1. Marketing for today y

hat is the #1 app on cell phones?

A: Email

More than half of all emails are
opened on a mobile device

® y =
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1. Marketing for today

At its core, marketing is
about getting results.
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What kind of results?

Clicks or Visits to the Reservations, Calls
downloads site/event appointments

Generate
donations

S
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1. Marketing for today

Flipping the funnel

Marketing then.

Marketing now.
Constant Contact’,



1. Marketing for today /:f:

Engagement is the new word of mouth

T Y.
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1. Marketing for today o
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“Forward” and “Share” are your new best friends

January 2015 Newsletter

Between successful mountain gorilla orphan exams, the hiring of a new
field veterinarian in Uganda. donations of crucial equipment and supplies
for our laboratories, and training workshops in surgical techniques for
our fleld vets, 2015 is off to a great start for the Gorilla Doctors! The
excitement of the New Year is tempered, however, as we say farewell to
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You have an advantage.
Your supporters love you!
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3. Campaigns that drive action

What are campaigns?

Pull respon

- GORILLA
J(PIIG'I‘OIIS

Mountain Gorilla Vet
& UC Davis Wildlife Health Center

flv]in] PO

January 2015 Newsletter

Between successful mountaj arn ms, the hiring of a new
field veterinarian in Uganda g quipment and supplies
for our laboratories, and tr; ical techniques for
our field vets, 2015 is off t¢ ) Doctors! The
excitement of the New Ye: 2 say farewell to
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3. Campaigns that drive action /.4"’

Types of campaigns

..
An email campaign E’APPYveT? -

Mother?’s [F ¢+

Honor your mother
BY EMPOWERING ANOTHER

SO many mothers across the word can't afford to provide their

Constant Contact’, :-~



3. Campaigns that drive action

The difference between...

load of some pictures in this message. Dave Buckman on behalf of the Austin Chamber <c icati inchamber.com> Sent: Tue 4/21/2015 10:51 AM

© Click here to download pictures. To help protect your privacy, Outlook pr d d
From: Andy Shaw <andy@abugfreemind.com> Sent: Tue 4/28/2015 10:00 AM : Niehoff, Julie
To: Niehoff, Julie
Cc: Subject: Great news | Booths now available for Small Business Showcase
Subject: Having an unfair advantage...
L = .
Hi Julie, ] m Austin Chamber

Do you know t_hat the easjest way to succeed in life of in
business is with an unfalr advantage... Celebrate the Success of Your Small Business

In the Bug Free Mind Process | go to great lengths to explain

that the only person you are competing with is yoursell The Chamber will host its fourth annual Small Business

Showcase on June 11, 2015 at Fair Market. This event
provides small businesses the opportunity to showcase their
business, present services, sample products, and network
and build relationships with area businesses and consumers.

That what others do doesn't matter, you just be the best you
can be at 'whatever’ you choose to do.

This is a structured way of thinking that ensures your focus is

entirely in the right area... And avoid pain... Admission into the showcase is free to the public (with a

However, | did not explain what I'm about to show you today in PR ek BeSobation IS G i diitne.

a way that made it easy to understand what your competitors
actuaylly give you... ; " : % Reserve your booth %

Email Email marketing

Constant Contact’, -~




3. Campaigns that drive action /;f“"

Email is hard to beat.

Why How
* Lots of physical, measurable * Announce your latest campaigns
response * Requests for volunteers

* Easy to brand with colors & logos
* Low cost with high ROI
* Connect with your audience

* Reaches people wherever they are
(mobile)

* Drives donations!

Alert to upcoming events
Offer discount attendance to VIPs
Deliver tips to your new clients

Constant Contact’ , ™~



Your competitors are social

L@A R

Nonprofit B2C

Source: Nonprofit Social Networking
eeeeeeeeeeeeeee

urce: Uberflip
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It influences decisions

=== FECIECIEL
=== ELNELEL
EE Y EUIECIEL
== ELNELNELN

rely on social networks to share purchases on social learn more about a charity
guide purchase decisions networks if they see a friend posting
about it

® ’.
Source: Fedelta Source: Fedelta Source: M Constant Contact /J}_,"“ :
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3. Campaigns that drive action

You can do this...

...and you can start with
a small list.



3. Campaigns that drive action Vo o

Make it easier on yourself

BOYS & GIRLS CLUBS OF AUSTIN CELEBRATE PLAY
WITH NATIONAL DAY FOR KIDS

Repurpose Everything

ChReply ChReplytoal (RForward ¥ - (- & & B X M- + =

Boys&GirlsClubAustin

October News and Events g =
Posted by Regent Property Group on Wednesday, Seciember 26, 2011 at 10:56am Boys & Girts Clubs of the Austin Area [julie.barsc how@bgcaustin.org) 2000
Sent: Thursday, October 11, 2012 9:11 AM —

ara-a

National Diay o Kick ' an annual celetration of 3 pasima Tiat has besn

To:  Niehoff, Julie

Having trouble viewing this email? Click here.

-

everyone's v ot leas crce i i et i, T ot 8 8 CARR . Twest to BoysAGirisClubAustin - [
e dusto e ™ ue
Saturday af ther East Cub locaton. hosbng hundrecs of ared youth for a fun Bom i ?.Z’_"‘:G'"T‘E“n‘,‘“““‘gm £ & M
= : s i o o— News & Events - Check oul our new Grounded in Musk
o Of JORAA, ol -0, 1 Mpioadin, vary P SO paers i, Our mission: T nd enable all people, whoneed us f & >] i0eD, prOCUCE By OUr ends ¢2reacerims cania cC/SNSHIR
L most, o realize their ful potential as productive, responsible and caring citizens. o

YOURg 31 18 young at neart. To maki D year specia, the Austn

rom Se1 2 Serve, AU HigN SENo0, 3N 3 Walks of T8 AUSHN communty

Fatiantng

Boys & Girls Clubs of the Austin Area

s o coner bovsaamuscuss  ABOUTUS | VOLUNTEER | CONTRIBUTE | UPCOMING EVENTS BoystGirsciubAustn
3 Followers SIGEOrQESATX Thank you fof folowing us. Greal htures siant e
Chmeing Conter 50t Up 3 fock WAk, Conetes baonging 1o e Langhom - herel o
Corvete it inea the strest or yourD 8110 6N 1o Explcre 3nd volurdeers Feature Video: Grounded in Music i g Favortes w382

came to leach hids tenns, part ther faces, or 10 earm how o carce e

Cougt tom Cub s R M eofiabio . WAkt yous et v il Capial_IDEA Thanks for following us. We ove your mission
e W s 15 i BRI Togetner we wh help create great fuiures for Ausin and Austingest
ve days acs \ab conated Inc_leam o atthese venues? Watch the video and find
Musi, or Dt Sawrcay e ot outif were telling the truth. Special thanks Wil Michael lssael
[N —— siayers oused oot % 10 our fiends at Reader Films for the Boys&GirsCiusAustin
BACAA sl amazing videol Far more information on asi call for o s0cikaigoodnct Thanks for Tokowing us. How do we get Broa i photo [ video Y
T i ci s . Grounded In Musie, lick here. tickets! Clck here to ] invoived wih Scctal Good Network? 2 Lo s crscuset
sl & Lok TS = Wyt
Y c = Clubs
Grand Opening of Dailey Middle School Club in Del Valle, in conjunction with National = g““g“i "
" " " : = Contribute
Lights on Afterschool Day. Join us at Dailey Middle School for an open house and R f
celebrate as October 18 is declared “Boys & Girls Clubs of the Austin Area’s Lights on « News
Afterschool Day.”
News Pages
= National Alumni Stories
Download press release: MediaAdvisory-Dailey M.S. Boys and Girls Club Opening = Ashanti
= Cuba Gooding Jr.
= Denzel Washington

Antone's Night Club. Paramount Theatre.

share ¥ 1 30 @ [

This entry was posted in News. Bookmark the permalink

Boys&GirisClubAustin 2

Earvin “Magic” Johnson
Edward James Olmos
Jennifer Lopez

John Paul Dedoria
Kerry Washington

Aot
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4. How to get started /;f:

* Add “Join My List” to your
website

* Add a link to email
signature

* Set up Text To Join
* Get them on Facebook

* Create a paper form (don't
just rely on technology)

Prepare your “pitch” and
ask. Just ask.

Get your contact list together,

even if it's just five people.

Join our Mailing List

Sign-up to receive our e-mail communications
Please print clearly

Your information will be kept confidential and used solely for our communications
Email Address

First Name Last Name

® @ @ P @ P O PP O® O® ®
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Try something simple first...

* “ThankYou” or “Welcome”

* Special offer or piece
of relevant content

* Picture, paragraph and
a call-to-action

Post your newsletter to your social
channel.

—EHEIFER

INTERNATIONAL

Act now: Give to the Disaster Rehabilitation Fund.

Hi there, the most recent report from our staff in Nepal confimed
our worst fears.

Sixty-three people participating in our projects have died, and
many more are suffering serious injuries. At least 6,300 of the
families we serve saw their homes collapse, with another 1,800
homes sustaining major damage. More than 1,500 animals have
been lost. All of these numbers are expected to rise.

Make an emergency donation now to help families survive this

crisis. Your gift will provide lifesaving supplies: clean water,
food. and shelter.

YOU CAN HELP:

Give to the Heifer Disaster Rehabilitation Fund.

-

® o
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4. How to get started
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Do more of what works.

:
k.

Watch what happens.
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@  Save as Template

My Emails > September Email Promotion
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The UPS Store packs with confidence, guaranteed
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Preheader Text:
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Email Link

From Name: UPS Store #2891

http:/iwww. homeaw

59#calendar-bar
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Total Click-throughs

Social Sharing
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Nonprofit marketing is...

Nurturing relationships. Delivering on your promise. Getting measurable results.
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You really can do this!
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* Non Profit Discounted Pricing

Email Marketing

Monthly Prepay for 20% Off Prepay for 30% Off

Tier Contacts (Approx. 1 Month) (Approx. 6 Months) (Approx. 12 Months)
1 0 - 500 $15.00 $72.00 $126.00

2 501 - 2500 $35.00 $168.00 $294.00

3 2501 - 5000 $55.00 $264.00 $462.00

4 5001 - 10000 $85.00 $408.00 $714.00

5 10001 - 25000 $175.00 $840.00 $1,470.00

6 25001 - 50000 $275.00 $1,320.00 $2,310.00

® ‘.
© 2015 Constant Contact, Inc. cOnstant cOntact p’



Questions?’

To Sign Up go to:
Softerware.constantcontact.com
Or Call:

855-815-5450
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Need help with an Existing
Constant Contact Account?

Free Dedicated Partner Support:
Call: 1-855-854-8609
Email: partnersupport@constantcontact.com
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Thank you

Anna Maria Soriano
Training & Marketing Manager, Constant Contact
Email: amsoriano@constantcontact.com

Questions during and after the event?

0 facebook.com/constantcontact Q @ConstantContact
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